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How Businesses Are Chosen Using Best Version Media 
 

Every business invests time and money into marketing with the goal of being seen, found, and ultimately 
chosen. Businesses advertise by placing ads and content across multiple channels to generate awareness and 
drive interest. Yet even when businesses work hard on marketing, the results don’t always deliver the sales 
they expect.  The issue is not effort. It is alignment.  
 

 

 

Many businesses invest heavily in broad visibility across offline 
channels (magazines, billboards, radio, television, direct mail) and 
online channels (digital ads and social media), all aimed at keeping the 
brand in front of a wide audience.  
 

That kind of branding exposure creates familiarity. It ensures the 
business is SEEN. 
 

But decisions are not made the moment an ad is seen. They are made 
later when a need arises and the customer begins to evaluate options. 
At that point, the question is no longer, “Have I seen this business 
before?”  It becomes, “Can I trust this business based on what I’ve 
already seen?” 

 

 
Most businesses are active online—so it looks like their 
marketing is working. 
 
But the real influence happens before marketing online. 
 
It’s true that customers choose based on what is FOUND online, 
and digital performs best when businesses are being evaluated 
online. 
 
But without prior familiarity, digital becomes a cold introduction 
and since digital reaches customers ready to decide, familiarity 
must be built beforehand to influence which business gets 
chosen. 
 

 
 



 

This is where PRINT plays a critical role. Familiarity within 
a trusted, community-based publication introduces the 
business in a different context—one that is not 
transactional, but relational.  
 
Print is the persuasion that happens before the business is 
FOUND. And this persuasion happens when the business is 
associated with positive, local content that readers choose 
to engage with. 
 
Over time, this builds familiarity and credibility before the 
search for the business ever begins online. 
 
When customers later encounter the business online 
through search results, listings, or reviews; that prior 
exposure changes how the business is perceived.  It no 
longer feels unfamiliar.  It feels known. 
 

In local communities where there is competition for goods or 
services offered, customers choose the business that feels most 
familiar, most credible, and easiest to trust.  All of which is 
created through the persuasion of print. 
 
Using BVM, familiarity is not only built through consistent visibility 
across local print ads, but also geo-targeted digital ads.  This creates 
repeated exposure before the customer ever begins their search. 
 
Digital is where decisions happen—but familiarity is what 
drives them.  Businesses that are consistently CHOSEN tend to: 

• Show up frequently everywhere your customers spend time 
both offline and online 

• Feel familiar before the search even begins  
• Present consistent information online  
• Have strong reviews and positive customer feedback  

  

 

BVM performance is not left to guesswork. A centralized dashboard with 
analytics provides visibility into how your print and digital is performing by 
tracking exposure and engagement.  
 

This allows you to: 
• See exactly how your print & digital ads are performing 
• Keep your business messaging consistent across digital platforms 
• Respond to reviews across all sites from one location 
• Improve organic search with ease 

 
 
 
 



 
 

Best Version Media provides a complete, managed marketing system. As businesses grow, marketing 
often becomes fragmented across platforms, vendors, and strategies creating complexity and inconsistent 
results. BVM offers a simpler, more effective approach: one easy-to-use, streamlined system where 
everything works together. 
 

Every business invests in marketing to be seen, found, and chosen, yet results often fall short. Falling short 
is not due to lack of effort, but because of misalignment. Misalignment means your marketing is active but 
not connected or reinforcing itself across offline and digital channels. 
 
While broad visibility across print and digital channels creates awareness, decisions are made later when 
customers search, evaluate, and choose who to trust. Digital marketing performs best at that moment of 
evaluation, but without prior familiarity, it acts as a cold introduction.  
 
This is where print plays a critical role. Print builds recognition and credibility before the search begins. 
When consistent print exposure is combined with aligned digital presence, listings, and reviews, 
businesses move from being simply seen to confidently chosen. Best Version Media brings these 
elements together into one managed system which creates familiarity locally driving customers to your 
business. 
 
 

 

 


